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Nuts and Bolts of Press Relations
Virginia Main Street Essentials
September 22, 2010

The press release
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Use a press release:

To think through your message

To centralize and coordinate your message

To anchor delivery of your message
To provide journalists substance

— Data

— Quotations

— Additional Sources
— A complete story
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Virginia Small Towns Win Hearts in Fall = Gatto

|| -Reiax and enjoy the scenery on main streets and nistoric downtowns-
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RICHMOND. Va. (September 13, 2010) - Take time this fallto relax and = Touris
feconnect in the wam hospitality of Virginia's small towns and historic
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m—— The Red Fox Inn
Lexington showcases the beauty of the Shenandoah Valley. Local shops
and restaurants, such as the Red Hen, atiract visitors from Washington,
D.C. and other big cities looking for a quiet place to get away.

The history of Fredericksburg ates back hundreds of years, and it shows in the numerous antique shops in town Walk
from store to store to work up an appetite for cuisine at Poppy Hill or La Pefit Auberge to name a few. New lodgi

options right downtown including Courtyard by Mariott and the 1890 Caroline House make the need for a car Chsolete
onthis getaway

Ham, history, hospitality and heart is the motto of Smithfield. The town wins hearts with Victorian mansions, boutique
pet shops and arts. Historic Smithfield is a delightful shopping area with antique and specialy stores. Visitors will enjoy
the bronze statues placed throughout the town square

Charming Main 's to historic pi is highiighted in the Virginia Main Street
program, with 21 official Main Street communities across the state. One of Virginia's furthest southwest Main Street
communities is Marion, home of the Lincoln Theater. Built in 1929, the Lincoln Theater is one of three existing Art

Deco Mayan Revival-style theaters in America. Regular shows and performances take visitors back to a bygone era

South Boston has a wonderful balance of both rural and urban benefits with distinctive traditions and the litting rhythm of
‘Southemn charm. Visitors will find one of the richest collections of original Victorian architecture in the country, along with
signature attractions like Berry Hill Resort and the Prizery, a fine arts and performance destination.

A winner of the Great American Main Street Award, Staunton continues to win rave reviews. This historic downtown is
alive with more than 100 unique shops, art galleries and restaurants and the recently-restored Stonewall
Jackson Hotel. Staunton also offers nine B&Bs housed within beautifully restored buildings. Catch a play at the
Blackfriars Playhouse or tour the Woodrow Wilson Presidential Library and Museum at his Birthplace.

These and more fine Main Streets are detailed on www.Virginia.org

Romantic B&Bs and Historic InnsHistoric inns and B&Bs are ideal for a romantic fall getaway to Virginia. These
beautiful respites include The Inn at Onancock, a gourmet B&B on Virginia's Eastemn Shore, featuring five guest stites
‘each with an individual theme and flair. Guests love the tranquil breezes that blow in off the bay and "wine down" hour
that hannens everv evenina with local wines and foods an the patio
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Home > South Boston Harvest Festival

SOUTH BOSTON HARVEST FESTIVAL

Region: Southern Virginia
Locality: Halifax County

Streets of Downtown South Boston
432 Main Street
South Boston, VA 24592

Driving Directions | What's Nearby

Bring the family and stay for the day. This festival has something for g
everyone, young and old alike. Crafters line the streets with
handmade items. Music fills the air from the three stages of live
entertainment. And food is available for every taste. The kids will
enjoy the pony rides, face painting, pumpkin painting, scarecrow
making, balloon sculpting,clowns, magicians and the moonwalk. The
ctraat factival rins fram 0-00 am tn 500 nm
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When a reporter calls, it’s okay to say to
ask to call them back...

Review your press release for key phrases
Organize your message

I’'ve got someone with me right now, but we
should be done in just a bit.

What'’s your deadline?
I'll call you back by

live passionately.
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Helpful Hints for Passionate PR

Public Relations Department of the Virginia Tourism Corporation




10 Tips on Structuring your News Release

1. Have your contact information in plain sight
at the top or bottom of the page

2. No more than two pages — preferably one

3. Use a strong lead sentence and make your
point in the first paragraph
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10 Tips on Structuring your News Release

4. Make sure to address the basics — what,
when, who, where, why

5. Never use promotional language — “the best

” u

new ...,” “unbelievable,” etc.

6. Include a quote from a major player

10 Tips on Structuring your News Release

7. Write succinctly and well

8. Customize it for your intended recipient

9. Direct them to more information “ For more
information visit www. or
call

10. End with # # #
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Under 80 characters
Subhead or sho
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Virginia's Main Street Program Turns 25
~ 25 Treasures of Main Street Showcases Favorite Spots for Visitors ~

(Richmond, Va.) Visitors love V\rglnlas hlslorlc downtowns full of local
Most |mpor(an( info, boutiques, and stores and events. This year
25 words there is more to love as Virginia Main Slreet celebrates the program's

25th anniversary of restoring and revitalizing historic dowgigug
throughout the Commonwealth. Short senter
Virginia is home to 21 Virginia Main Street communities, where local
organizations develop and promote the area's history, heritage and

culture in the traditional downtown area. The program is run by the
Virginia Department of Housing and Community Development.

To help celebrate the Virginia Main Street 25th anniversary, the DHCD
has identified "25 Treasures of Main Street,” a list representing the best
of what can be found downtown in Virginia.

"Each community in the Main Street program has a unique set of assets
that make it specialand not just to those who live there, but to visitors as

H ’ E ' well," said DHCD Director Bill Shelton. "We've identified Twen(y five
Treasures of Main Street as a way to spark plans for a day irig
weekend getaway and encourage all to discover a new d Quoratlons {

"Today's families lead generally busy and even hectic lives," said Alisa Bailey, president and CEO of| people
Tourism Corporation. "A day on Main Street helps you reconnect with the ones you love in a friendl,

S
20. English Park, Altavista

21. Barretts Landing Riverfront Park, Franklin

22. Radford's Bissett Park

23. Lynchburg's James River Heritage Trail Riverwalk

Two standout claims

Specific examples,
Objective language,

Leads for more
24. The Big Chair, Martinsville information

25. Gateway to the Crooked Road, Rocky Mount

Love is at the heart of every Virginia vacation. Visit www.Virginia.org to start planning a visit. Or call 1-800-VISITVA
to request a free, Virginia is for Lovers travel guide.Tourism generates $19.2 billion in revenue for Virginia, supports
210,000 jobs and provides $1.28 billion in state and local taxes for communities.

Are photos available?
How?

MEDIA CONTACTS:

TweetThis  ShareThis

Tamra Talmadae-Anderson Director of Public Relations Richard Lewis Public Relations Manager
804-545-5573  ftanderson@virginia.org 804-545-5574  lewis@virginia.org
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Helpful Hints for Passionate PR

Public Relations Department of the Virginia Tourism Corporation




Get mileage from your release

Post it on your website

Post the release on your Facebook page
Post final press on your Facebook page

Use it to get keep committee members and
volunteers on message

Use it to point to other parts of your website:
train the media to use it as a source
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Press Relationships

Know your market
Know your reporters

Be a central source
— Data, background, contacts

Read the paper

Follow up on related stories
Be strategic

Be opportunistic

Be a central and reliable source of

information:
About your event

As a hub point

Connect the journalist with those in your
district qualified to comment

Respond quickly

Let those around you know press calls are a
priority.

Call them back if there’s something you forgot




Your message

Stay on message—and your message is bigger
than your immediate event...

Connect the dots back to your revitalization
strategies and goals.

Offer to give phone numbers for additional
quotation sources

It’s okay to say “l don’t know”

— Research

— Point to another source
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After the story...

Give them a sense of the impact

Thank them for their work in understanding
the project

Correct where necessary

Build a professional rapport




Others?
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Types of Media

* Newspapers
* Magazines
* Radio

* TV

* Online

Newspapers

Local Daily
Regional/National Daily
Arts & Culture Weekly
College




Magazines

Regional Glossy

— Southern Living

— Blue Ridge Country
Special Interest

— Food & Wine

— Train Hobbyist
National News

— Time/Newsweek
— Harpers/Economist

* General Interest
— Vanity Fair
Regional Special
Interest Pulp

— Blue Ridge Outdoors

Monthly
Quarterly

Trade Publications
What else?
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Press Release on training

* To build interest in the program

* To extend the reach of the
training message

* To connect your efforts with the
VMS network and strategies

* Tailor it—Get a quote relevant
for your community
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Questions/comments

Questions/comments

Thank You!
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