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Trends At The Intersection Of
Food And Downtown

Farm to Fork Dinners
*Hyperlocal

*Health and Wellness w
*Children’s Culinary
‘Farmers Markets = F%a

VIRGINIA MAIN STREET



Trends At The Intersection Of
Food And Downtown

Gorilla Gardening
*Virtual Farms

*Wedding Destinations
‘Hyperlocal Cocktails &
*Urban Chickens -
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Local Food is No Small Potatoes:
Farmers Rake in Almost $5 Billion

40% of all fruit and vegetable
producers are now selling locally

The bulk of the new sales came from
supermarkets and restaurants

Represents 2 % of American
agricultural sales. The rest — 98%—
comes largely from sales of big
commodities like soybeans and corn

Walmart >,<

Save money. Live better.

The Rise of the 'Locavore'

How the strengthening local food movement in
towns across the U.S. is reshaping farms and food
retailing
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Kudos to the Local Food
Movement!

The market for local food -- food that is produced,
processed, distributed and sold within a specific
region, is growing.

On average, farms reported that local food sales
accounted for 61% of their total sales.

Direct sales from farms to consumers has grown by
215% between 1992 and 2008.

Fruit and vegetable farms selling into local and
regional markets employ 13 full-time workers per $1
million in revenue earned, equaling 61,000 jobs in
2008.

USDA Economic Research Service (ERS),
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Growth in Virginia’s Farmers Markets

Virginia Farmers® Markets — Growth Chart |

Number of Farmers Annual Cumulative
Markets Increase (20) |Increase (%o)

88 Farmers Markets HH Ht

90 Farmers Markets

123 Farmers Markets

134 Farmers Markets

171 Farmers Markets

190 Farmers Markets

198 Farmers Markets

208 Farmers Markets




Choose the Commonwealth

Sourcing & Selling Virginia Food is good business!

Virginia.gov

Governor McDonnell Announces
"Choose the Commonwealth!"

L . AR FINE & RESERVED
Encourages Virginia Businesses and , ' varcs contibte 01 ecnomy,
Trade Groups to Incorporate Virginia ' ~ a8
Food and Beverage Products in Day-to-
Day Business Operations

Why Choose the Commonwealth

Who’s Choosing the Commonwealth
Success Stories
Submit Your Story
Governor’s Honor Roll

How to Choose
the Commonwealth



http://www.virginia.gov/
http://www.ag-forestry.virginia.gov/chooseva/why.html
https://epm.virginiainteractive.org/choose_va/default.aspx
https://epm.virginiainteractive.org/choose_va/default.aspx
http://epm.virginiainteractive.org/choose_va/ideas.aspx
https://epm.virginiainteractive.org/choose_va/default.aspx
http://www.ag-forestry.virginia.gov/chooseva/honor_roll.html
http://www.ag-forestry.virginia.gov/chooseva/how.html
http://www.ag-forestry.virginia.gov/chooseva/how.html
http://www.ag-forestry.virginia.gov/chooseva/how.html
http://www.ag-forestry.virginia.gov/chooseva/how.html
http://www.ag-forestry.virginia.gov/chooseva/how.html

What is Springwise? -Springwise editors
scan the globe for smart new business
ideas, delivering instant inspiration to
entrepreneurial minds. Time to start the

next big thing!

Trend Watching

WWW.Springwise.com

trend
watching
com

——

eultivewaves®

BE FIRST FASTER

Q

TrendsSpotting is a Trends Research company.
Using a unique combination of marketing research
with design focused user experience research, we
identify key industry trends, develop marketing
insights and provide new product development plan
and market leading strategy.

TRENDSZPOTTING

"
Market Research


http://blog.culturewav.es/
http://trendwatching.com/
http://www.oprah.com/index.html
http://www.realsimple.com/

The National Restaurant Association's
"What's Hot in 2012"

Annual survey of chefs by the
National Restaurant Association (NRA).

© 00 N O O & WDN -

. Locally sourced meats and seafood

. Locally grown produce

. Healthful kids' meals ’
. Hyper-local items

. Sustainability as a culinary theme

. Children's nutrition as a culinary theme

. Gluten-free/food allergy-conscious items
. Locally produced wine and beer

. Sustainable seafood

i ;\5 ‘ &/ "_1',:

b .

10.Whole grain items in kids' meals

Source: Nation's Restaurant News - Dec 7, 2011
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http://blog.centralrestaurant.com/wp-content/uploads/9-13-11-2.jpg

Agritourism and Community
Restoration

Local Food Showcase

Community Celebration

Plan a Summer Series
Featuring Chefs, Restaurants, Wineries



Farm-to-Fork Loudoun — an 11-day
culinary celebration of local food, farming, ..R A MW
and fabulous dining in Virginia's beautiful ResteurantAsccation Mebopoltan Washigton
Loudoun County. S T .

Join RAMW and Farm-to-Fork Loudoun in an

Farm_to_Fork LOUdoun brings together 11-day culinary celebration of local food, farming,
County.
_‘ f l‘ O I l July 26 through Auqust 5
and owners to develop new, or strengthen LU VIV e
ot ' ' el g b
eXIStI n g y re I atl O n S h I pS -a uni';ue c;maraden‘ge that help:?i'rive the local

and fabulous dining in Virginia's beautiful Loudoun
Loudoun’s farmers with restaurant chefs
Farm-to-Fork Loudoun brings together Loudoun’s

All participating chefs and restaurant owners have committed to using at least 70
percent locally sourced food in a special Farm-to-Fork Loudoun menu each wiill

Participating chefs and restaurant owners s i o T o P i i f i
. . selection of Loudoun wine, brew and spirits.

have committed to using at least 70 A

percent locally sourced food in a | e it Exns

special menu.

Make your reservations at participating restaurants today!

For more information:

Featuring locally grown and raised
produce, beef, lamb and poultry,
complemented by a selection of Loudoun
wine, brew and spirits.
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http://click.icptrack.com/icp/rclick.php?d=lw29k8nloLICSm7k6W2jgHrvkRTfp264&w=4&destination=http%3A%2F%2Fwww.farmtoforkloudoun.com%2Findex.html
http://click.icptrack.com/icp/rclick.php?d=lw29k8nloLICSm7k6W2jgHrvkRTfp264&w=4&destination=http%3A%2F%2Fwww.farmtoforkloudoun.com%2Findex.html
http://click.icptrack.com/icp/rclick.php?d=lw29k8nloLICSm7k6W2jgHrvkRTfp264&w=4&destination=http%3A%2F%2Fwww.farmtoforkloudoun.com%2Findex.html

hyperl"i""iéal

IS set to become the new buzzword In
gastronomy

Ul iu
lmt

Means having the character of being oriented around a well defined
community with its primary focus directed toward the concerns of its

residents.

Refers to the increasing number of ‘hyperlocal' commercial
establishments that grow their own produce on site, either for use in

their menus or to be sold directly to the consumer. i }




Hyper

Local

Y Brew
Tasting

Small-scale farm and food enterprises
have thrived by establishing direct
relationships with retailers and
consumers

Farm Raises Food for
Downtown Restaurants

A small farm has big plans to do
more than just sell vegetables.

Stop and Taste the Honey...all the honeys




Honeybees Take Jefferson Hotel by Swarm

)

A hive of honeybees has B G )
taken up residence on the
roof of Richmond's storied
hotel at the behest of
Lemaire chef Walter Bundy.

The hotel is the first local
business to have a hive
installed by beekeeper David
Stover and garden consultant
Nina Zinn, owner of Urban
Backyard Edibles.

250,000 bees atop New
York City’s Waldorf-Astoria
Hotel




Chicago restaurants move toward hyper-
local food production

Daniel Greenwald and Isaac Weliver stand on
the roof space for their planned garden.

Restaurants are converting standard urban
rooftops to green gardens to help reduce their
environmental impact and support local food
production.

\\\\\\\


http://news.medill.northwestern.edu/uploadedImages/News/Chicago/Images/Science/roof_2.jpg
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Restaurants

For a restaurant that wishes to add fresh,
supremely local ingredients to their menu,
we will construct a garden on the
premises or grow specialty herbs and
vegetables to order (cosmic purple
carrots or anise scented basil anyone?).



http://www.unitedstatesoffood.com/
http://store.unitedstatesoffood.com/

Ancillary Business Development

SN S
There is a a lot of interest in green roofing \ ” A\ ..‘-"[
especially when food production is involved,” 1 ¥
said Molly Meyer, owner of Rooftop Green /ﬁ
Works LLC, a green-roof consulting, .

design, and installation firm

Beekeeper David Stover and garden
consultant Nina Zinn, owner of Urban
Backyard Edibles.

TV BACKYARDFARNER.US

City Soil - Lightweight soil is designed for
rooftop urban gardens

Backyard Farmer specializes in the
creation and operation of: Farms
Gardens

Orchards

Greenhouses

Compost Facilities




Urban Farming

SY08: BUILD YOUR OWN (RAIN) BARREL '
From Hobby Farms' Magazine

RBANEAR

SUSTAINABLE

Grow, Dry,
Brew, Dnnk

Homegrown s ’ CREEPY,
a greot cup of leu ’ CRAWLY

‘ COMPOST

Stress Your \ SECRETS

Tomatoes
for Tasty Results

URBAN FARM

Clean and
Natural
Make your own
heuschold
cleaning supplies

GARDEN PEST \
PROFILES

Vertical Farming



http://www.magazinediscountcenter.com-sub.biz/prod_address/Urban-Farm.html

The Intersection of
HEALTH & WELLNESS

Healthy Food, Healthy Hospitals, Healthy Communities.

Unhealthy diets and limited access to fresh fruits and vegetables
adversely affect the health of many Americans.

Farmers’ Markets and CSAs on Hospital Grounds




A Walk with
Doc Program

Physicians, specialists
and healthcare
professionals from
your community will
provide support and
answer questions.

s
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The Healthy Corner Stores
Network

Supports efforts to increase the availability and

sales of healthy, affordable foods through
small-scale stores

Require stores to actively promote healthy
foods, or to restrict or eliminate ads for
tobacco and alcohol

Local organizations can provide assistance,
health, community development,
neighborhood, community food, and youth
groups.




KIDS,

Kids Culinary Throwdown with
Whole Foods Market

Kids Summer Cooking Camps at
Art Centers

Young Chefs’ Academy

£ 3 _y. ', y,\" (9,

\p—u—.u.;‘(

YOUNG CHEFS
ACADEMY




Farm Fresh Kids At Ablngdon
Farmers’ Market!

Youth Engagement

Community Gardens

Farm Fresh Kids combines
education with access, empowering
the regions youth by giving children
the opportunity to form healthy eating
habits

Grant awarded by the HEAL
Appalachia Obesity Collaborative



VEGucation

Introduction to Unigue Seasonal Vegetables &
Fruits



http://www.frogview.com/

Introducing Children to the Sources of Food

Farm Camp: Would You Pay $460 to Shovel Crap?
Time Magazine, May 30, 2011

The American Camp Association (ACA) has surveyed its
members to report that 83% of day and resident camps have
added gardening activities in the past five years, and 19% have

launched farming and ranching programs, which include raising
animals. "




Farmers Markets

Farmers’ markets have taken on the
function of a lively new public square.
The attempt to redefine the traditional role”
of consumer has become an important
aspiration of the food movement




The Farmers Market Diet
Anti Ageing, Cosmetic,
Healthy Hair, Glowing
Skin

Health.com

Farmers' Market Diet: Lose Weight g e
With Our I'resh Recipes

. -
J‘,A ’ Iy St
2 FREE 4 tom el SR
PREVIEW - |
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Peddling produce like ice cream
Mobile Farmers Market serves a community
with no easy access to fresh food

In a U.S. neighborhood served by 26
liquor stores but only one grocery, a
community group is peddling fresh
fruits and vegetables like ice cream.

Loudspeaker plays R&B and puts out
the call: "Nutritious, delicious.
Brought right to you. We have green
and red tomatoes, white and sweet
potatoes. We have greens, corn on
the cob and cabbage, too."




EBT/SNAP Benefits

You can now use your
SNAP, Credit or Debit
Cards at many
Farmers Markets

EBT: Electronic Benefits Transfer (EBT) is an
electronic system that allows participants in the
Supplemental Nutrition Assistance Program (SNAP) e
to authorize transfer of their government benefits
from a federal account to a retailer account to pay for
fresh foods.

PROCRANM 4

PRt ,gﬂ“% Y. LovaL

m‘* ﬁ SNAP benefits can be used to buy food or
PEEEENIEI seeds and plants to grow food in a home

~ = Nutrition garden
Assistance '

Program
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Discover You
Can...at Farmers
Markets!

Community Canning
Workshops

N FARMERS
MARKET




FOOD TRUCKS

A food truck, mobile kitchen,
mobile canteen, or catering truck Is
a mobile venue that sells food

Today’s food truck is not your
ordinary taco truck you find at a
construction site. These gourmet it
trucks’ menus run the gamut of ethnic F=us
and fusion cuisine. s
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http://en.wikipedia.org/wiki/Food

The Virginia's Finest
program and the Virginia
Grown programs both

have proven tract records for
increasing visibility,
developing additional media
attention and enhancing
marketing opportunities for
Virginia Grown

and Processed products.

The Virginia's Finest
program is standards-based.
Industry sets the standards,
Then producers or
processors whose products
meet those standards may
apply to participate in the
program.

CHOOSE THE COMNMONWEALTH
THIS FIOLIDAY SEASON

Look for premium
VIRGINIA'S FINEST
foods and beverages
in specialty shops,
grocery stores, gift

: baskets and online.

FIRST COLCNY

BORTEN AMD THA

Vo s 2w e

Your Fwst Chonce in Coffee.

Available in your local market or at
wwa.firstcolonycoffee com
Full sarvica restaurant delivery programs avallabk: B0 452555

£
74

Bottled Water — Hanover VA
wWWW. Virginh:\rtesnan com
(804) 779-7500

www vafinest.com

. | o A "
! VIRGINIA’S FINEST
Specialty Foods and Beverages
2 g

DISTRI TOR OF:
POULTRC BEEF, PORY, CELI NEATS, EGGS, CHEESES, OLD DOMNOR COUNTRY
HAN PROCUCTS, & VRGN AS BEST OUSTON LABEL BOTILED WATER:

986 South Ox Road, Edinburg, VA 22624
Phone: 540.964-6219ext2 1-80072FOODS
www.wholesomefoodsinc.com

Wholesale Customers il ar sk oo fu dbvwiesse pech e
1300) 756637 el * sabe Enbd msed meiecson
Ve cibwr & VA M WV Waahington OC and summaunding arme

Visit our Outiet Storel
Opan M-F, JA-5o, Sab. SAM-1300  (540) 9048119 xt 2

When Quahiy y
| is at the
Top of Your

E Shopping List

___ Serendipity Farm & Stud Farm & Studio i
280 o,pu- Chapel Rd. Suﬁoll. VA 2343.
7574 2010 enal sheepman@yte.n



http://www.vdacs.virginia.gov/vafinest/index.shtml

VDACS
Marketing Resources

N

The Virginia Grown
program is a VDACS
marketing tool
promoting fresh, local
products to consumers




Look For Virginia Grown
Point of Sale Material

WWW.Virginiagrown.com
com

Www e niagrawn.




What’s in Season? T e, s

Fresly From The Farm...Fresh To You

g 2 y GUID
Look for Virginia Grown when you want the it ey

Jrrabect Eovally growm products eilable ;ﬁ% (,Sx N l A G RD V"&”

fmawy S re e

CHOOSE-AND-CLT
FRESH-CUT
BALLED AND BURLAPPED LIVE TREES

VIRGINIA DEPARTMENT OF AGRICULTURE AND CONSUMER SERVICES
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Virginia Grown Mobile ~ Locating delicious Virginia Grown products is as
easy as asking for them when you visit your neighborhood grocer or you
can search for them right here on Virginia Grown Mobile, where you’ll find a
wide variety of fresh, nutritious products, fresh from the farm.

West End Farmers Market

Directions to 17th Street Farmers

favorites share

7th Street Farmers Markat b :
17th Street Farmers ke [j twitter

The Farmers Markst 2t St Stephe 5

- < i
West End Farmers Market b flickr

) choose the
| commonwealth
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