


Virginia is for Lovers 

Love is at the heart of every Virginia vacation 

 



More people, staying longer,  

spending more money 



 $20.4 billion in visitor spending 

 207,000 travel-related jobs 

 $1.3 billion in state and local taxes 

 



Tourists Spend $55 Million a Day in VA 

 



Tourism Provides Instant Revenue 

5:1 ROI within 18 months of investment 



Tourism Helps Small Business 

 



Stronger Communities =  

Stronger Virginia 

 Expenditures 

 Jobs 

 Revenue 

 Quality of Life 

 Pride  







Blueprint/History 

What is the Virginia 

Statewide Tourism Plan? 



Key Findings 

Authenticity 

Connectivity 

Visitor Experience 



The Five P’s 

 Products 

 Pillars 

 Partnerships 

 Promotions 

 Policies 



Plan components 

 State 

 Regional 

 Appendix 

 www.vatc.org/stp 

 

http://www.vatc.org/stp


Virginia Main Streets 



Products:  Town and City Centers 

Visitor experiences in Virginia Town and City Centers 

are improved to create attractive destinations 



Strategy Number One 

Develop and enhance outdoor experiences  

in the town or city center 



Develop and enhance outdoor experiences  

in the town or city center 

 

 Develop and improve outdoor elements such as green 

spaces 

 Connect outdoor trails to downtown 

 Establish beautification programs 

 Incorporate family-friendly and pet-friendly features 

 Embrace opportunities where the downtown can be a 

gateway to outdoor experiences 



Additional Town and City Center 

Strategies 

 Enhance town/city center areas through development 
of the arts 

 Establish and uphold guidelines for town/city center 
redevelopment 

 Take steps to align with standards of the Virginia Main 
Street Program and National Main Street Program 

 Encourage development of enterprises that enhance 
and balance the town/city center’s current offerings 
and increase vibrancy 

 Develop transportation that allows for enhanced 
connectivity within and to the town/city center 



Nature & Outdoor Recreation 

Visitor experiences are further developed which 

highlight Virginia’s natural beauty and natural assets  



Nature and Outdoor Strategies 

Develop, maintain, and expand outdoor trails  

and water trails 

Continue to develop and enhance outdoor experiences  

at parks, forests, recreation areas, nature areas,  

and preserves 

Leverage Virginia's waterfront areas 

Seek and maintain designations for National Scenic  

Byways and the Virginia Scenic Byways and Scenic Drives 

Develop and enhance accommodations related  

to outdoor experiences 
 

 

 

 



Additional Product  

Areas  

 History & Heritage 

 Meetings 

 Sports 

 Culinary 

 Arts & Music 

 Industry 

 Commercial Attractions 

 Events 



State and Regional Recommendations 

www.vatc.org/stp 



Shenandoah Valley Regional STP Section 






