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Hill Studio  

Since 1988 

18 People 

Roanoke VA 
   



Who is your town?  

 Creative Economy, Creative Class 

Outdoors in your Downtown 

 People, Plans and Lands, Assets 

Case Studies  

 Out-of-State, Virginia Examples, Candidates 

 

 Today’s Discussion  



The Creative Economy  

John Howkins' The Creative Economy (2001)  

 Includes fields of advertising, architecture, art, crafts, design, 
fashion, film, music, performing arts, publishing, R&D, 
software, toys and games, TV and radio, and video games  

 Creative Economy  

Richard Florida’s Rise of the Creative Class (2002) 

 People who are actively involved in  

 creating new products or processes 
 or problem-solving as their job 

   



Rise of the Creative Class 

  - Richard Florida (2nd printing 2004) 

Creative Class  

 40% of all Jobs  

 in US Economy 

 50% of GDP 

 

 Creative Class  



McDonalds 
In Chinatown 
In Paris 



 Fundamental Program for the Creative Class:  

 

1. Authenticity 

2. Unique Place-based Assets 

3. Make your worst place your best place 

4. Play at Work and Work at Play 

 Designing for the Creative Class  

















 So who are we designing these Towns for?   



Hill Studio Project Mission Test:  

 Abingdon Manifesto (2010) 

 1. Will Enhance the Quality of Life of Local Residents 

 2. Revitalizes Areas of Despair (Blighting Areas)  

 3. Will Result in a Unique Asset-Based Solution  

 4. Is Cost-Effective 

 5. Will Employ Creative People on a full-time basis 

 6. Will Leverage other Economic Development Activity 

 7. Will Boost the Esteem of Municipality and Participants 

 8. Will Not Detract from other Economic Development Efforts 

 

 Designing for the Creative Class  



 Our Economy  

Richard Florida’s Who’s Your City (2008) 

 How the Creative Economy is making where to 

  live the most important decision of your life 
 
 Particularly due to Internet, people easily move 
  to different places at different points of their lives 

   



Uncle Cliff (1900 – 1980) 

Born: Appomattox   
Education: Appomattox   
Young Married: Appomattox   

Family Years: Appomattox   
Empty Nester: Appomattox   
Retired: Appomattox   



Graduate from College 

 recent college grads : 20 – 29 

 Young Professionals : 30 – 44 

Have Children 

Children Move Out 

 Empty Nester: 45 – 64 

 Retired 65+ 

 Big Moves  



Recent college grads  

 Restaurants, Bars, Arts, Culture Activities 

Young Professionals  

 Commute time, wage  growth 

Families 

 Good schools, low crime, safe streets 

Empty Nesters 

 Arts Culture, recreational activities 

Retirees 

 Physical safety, weather, healthcare 

Each Group: Different Needs  





A scientific method  to deciding the right outdoor program for your downtown 

based on the people likely to live there 



 

1. People (demographics) 

2. Plans and Lands 

3. Distinctive Natural Assets 

Who is your town  



Benchmarks 
 Camden, SC 
 Breckenridge, Co 

Getting Outdoors Downtown  



















http://cityofcamden.org/ 

 









http://www.winterandcompany.net 

 



Camden SC  

Breckenridge CO 

 1. Authenticity 

 2. Unique Place-based Assets 

 3. Make your worst place your best place 

 4. Enhances Life of Local Residents 

 Fundamental Scoresheet  



 Lands and Plans  













http://www.sau70.org 

 



A Dedicated Downtown Outdoor Space! 



Virginia has very few originally planned dedicated downtown outdoor spaces 



Virginia’s best planned town  



















Make your Worst Place your Best Place 



























 String of Pearls  



www.knoxnews.com/ 

 

 



A River Runs through it  













Economic Engine  





500’ walk 

B 

C 

D 

A 

Bus Stop 
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Long Range Plan 





 String of Pearls  



The Crooked Road 

Accommodation Spending up  

90% in Floyd and 232% in Galax 

Total Economic Impact  

$23 million / year 

Total State Tax ROI = $400,000/year! 

Total Job Creation 445 











 The Floyd downtown revitalization is a 
remarkable effort, especially for a tiny 
community of 475 citizens. Not only did 
Floyd save the downtown from becoming 
further blighted, but really built the 
community through the planning and 
implementation process. Since 2005 Floyd 
has added:  

 
39 new jobs 
18 new businesses 
about 500 visitors every Friday Night ! 

 
 



Masterplan Area 



Sketches from Public Workshops 



Sketches from Public Workshops 

















Understanding your Assets 

1. People 

2. Plans and Lands 

3. Unique Natural Assets 



http://www.dcr.virginia.gov 

 

State Parks 



http://www.dcr.virginia.gov 

 

Blueways 



 1. College Town (35+) 

 2. Gateway Town 

 3. Pearl on a String 

 4. Host Town 

 5. Base Camp 

 6. _________ 

 Common Virginia Identities  



Gateway Candidates 

Clarkesville   

Meadows of Dan   

Matthews   

Front Royal  

Waynesboro  

Clifton Forge   

  



Host Candidates 

Martinsville – Home of … 

Appomattox   

Middleburg   

Onancock   

Galax   

  



 

 Personality of your Town must be Right 
for your People 

        Authentic 

        Distinctive  

        Alive  

 

 Bringing Outdoors Downtown  



 

 New Cultural Center Downtown with 
full exhibits 

 40,000 sf @ $500 = $20 million 

          

 New Town Green with full exhibits 

 40,000 sf @ $50 = $2 million 

  

 What’s it cost  
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