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Today ... we will discuss:

= Who is the Virginia Tourism Corporation?

= Why tourism is a part of an economic
development strategy.

= How can Virginia’s tourism industry and
communities better compete in today’s
economy?

= What tools for success are available?
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Who is the Virginia Tourism
Corporation?

= The Virginia Tourism Corporation, or VTC, is the state agency that is
tasked with promoting Virginia to domestic and foreign travelers as
a travel destination as well as encourage tourism development
initiatives.

= We offer a number of cooperative advertising and marketing
opportunities to Virginia’s travel industry.

= We offer a number of tourism business assistance programs.

= Such programs are vitally important because we know that over
70% of our travel industry partners have marketing budgets of
S10,000 or less.
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Economic Impact of Travel in Virginia

= Travel expenditures of $21.2 billion (2012)
= Support of 210,000 jobs

= Generates $1.36 billion in state & local taxes
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Tourism = Instant Revenue

For Virginia communities
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Visitors spend $58 million daily
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Tourism in Virginia — CEO Perspective
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Tourism in Virginia — CEO Perspective
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Tourists spend $58 million daily
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To Maintain and Grow the S58
Million Daily

= How do we better compete?

= How do we rise above our competition?

= What does it take to fully capitalize on
tourism?

= How can we best assist our tourism industry?
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Marketing is vital and must be ongoing....
But today, product development is now

leading tourism growth
and entrepreneurship is key to that growth
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What tools and
strategies do we have
to grow tourism in
Virginia?
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» PricewaterhouseCoopers (PwC)

= More than 1,300 Virginia tourism 4 :
industry stakeholders

=  PwC research on Virginia visitors
and prospective visitors, travel
trends, economic trends and
Virginia’s competitors.
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There are three core tenets that unite all recommendations
and priorities offered in DRIVE Tourism:

Authenticity — Maintain character and personality and
B — create new development in a sustainable manner

Connectivity — Develop new experiences to complement
existing products

Visitor Experience — Focus on the complete visitor
experience by developing diverse product offerings
extending traditional visitor seasons
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What the DRIVE Tourism is ...

A Blueprint — and an Idea Bank — to make Virginia
more competitive over the next five years

It focuses on product development and how to
leverage Virginia’s tourism resources, increase
the power of partnerships and develop new
visitor experiences — from both existing and
future tourism assets
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What the DRIVE Tourism is not ...

Not a marketing plan filled with advertising
strategies

Not just locally focused. Although the STP can
be used as a framework for localities, the focus
is an assessment of the overall state and
regional tourism needs
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Five Competitive Factors

PRODUCTS - businesses and attractions representing the visitor
experience

e ——— PILLARS - the supporting elements (transportation infrastructure,
' wayfinding, workforce training) that serve to support tourism
growth

PARTNERSHIPS - cooperation, coordination and collaboration
among tourism stakeholders, government, private sector and
industry organizations

PROMOTIONS - strategic messaging to industry partners and
prospective visitors implemented to increase tourism, economic
development and industry support

POLICIES - programs, legislation and funding which support
tourism
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Getting the DRIVE Tourism Word Out

Virginia Tourism Corporation (VTC) works with local
—— tourism offices to bring together 15-25 local
— stakeholders to build an actionable five-year product
development plan

Together VTC and the locality office hosts three
workshops developed to put the Statewide and
Regional Tourism Plans to work for their destination

Timeline: 6-9 months depending on the community
involved

VIRGINIA IS FOR LOWERS



DRIVE Tourism Workshop A

The first workshop focuses on where the community is now, and engages the
participants in using the State and Regional sections of the STP. Three exercises:

1. IDEA BANK
2. How to develop visitor experiences with a Hub & Spoke design
utilizing their regional PRIMARY and SECONDARY Product Themes

ﬂ Town/City Center ~ History & Heritage
b4 Culinary Sports
Arts & Music [ Commercial Attraction

Nature & Outdoor Rec Industry

Meetings &? Events

3. How to engage the STP’s FIVE Ps into a tourism platform:
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DRIVE Tourism Workshop B

Existing
Product

GAME
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idea
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* Informed and smart Product

development to stay
competitive
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DRIVE Tourism Workshop C

VTC helps the locality create their actionable development plans for:

ENHANCED PRODUCT - Identify necessary steps to successfully launch a
e — New product

NEW 2-YR GROWTH PRODUCT IDEA — Identify necessary steps to
successfully launch new product Top 2-yr idea

GAME CHANGING 5-YR PRODUCT IDEA — identify action times under each
of the 5Ps that need accomplishing to achieve the Top 5-yr idea

VIRGINIA IS FOR LOWERS



How is VTC assisting entrepreneurs?

* Tourism Product Development

* Entrepreneur/Business Assistance
* Funding Assistance

* Marketing Assistance
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Sandra Tanner

Tourism Development Specialist
Virginia Tourism Corporation
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Entrepreneurship Tied to
Regional Strategies
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VTC Development Specialists
Virginia @9

B ity Barker s for Lovers
parts of Heart of Appalachia & Blue Ridge Highlands

276 730 4652 - kbarker@virginia.org

- Randy Rose
parts of Heart of Appalachia, Blue Ridge Highlands & Shenandoah Valley

276 730 4717 - rrosel@virginia.org

Sandra Tanner
parts of Southern VA & Central VA
434 294 5073 - stanner@virginia.org

I Bobbie Walker
parts of Coastal VA, Chesapeake Bay & Eastern Shore
804 356 2576 - bwalker@virginia.org

Updated Feb 2014
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Steps for Economic Restructuring

* Creative Economy Conference
* |dentifying Assets and Developing new assets

* Developing strategic plans for Towns and
Counties-Downtown Restructuring

e SET planning process-Northern neck and VGA
region

* Develop Entrepreneurial Culture
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Planning Assistance

e Tourism Assessment
Plans

e Strengthening
Economies Together-
VGA and Northern Neck

* Drive Tourism
Workshops
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SET Goals

 |ndustrial Retention and
Recruitment

* Workforce
Development

* Entrepreneurship-
Developing the Culture

* Tourism Development
and Enhancement

* Downtown
Revitalization
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Development Projects

* Tobacco Heritage Trail

* SoVA Wild Blueway
Trail/Meherrin River
Trail

e Spearhead Tralil
e Clinch River Trail
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Strategies

* Entrepreneurial
Programs

e Specialized workshops

* One on One Counseling
and assistance

* Marketing/Social Media
Workshops

* Developing Packages
and ltineraries
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Strategies

* Youth Entrepreneur
Programs
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Workshops

* Agritourism

* Food Truck

* Unique Lodging

* Adventure Tourism
* Farmer’s Market
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Downtown Development

e Technical Assistance

 Workshops for business
readiness

e Partnership with
Localities

e 2" Follow up Creative
Economy Conference

VIRGINIA IS FOR LOWERS



Partnerships

JIRGIN 4
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http://www.vachamber.com/index.asp
http://www.pen.k12.va.us/VDOE/
http://www.score.org/

Tourism Research

VIRGINIA TOURISM CORPORATION Sign up for the Virginia Travel Post | Press | Careers | Contzct  VIRGINIA

P :
L searcH vaTC.0RG LOWERS

morketing & odvertising | groms | ' education &workshops | research - | tourism essentials

Research

VTC’s Ressarch Team assists with 3 wide range of tourism-related data analysis
and gathering, including the economic impact of tourism on the state and ocalits
visitor profiles, markst share, consumer trends, and the VTC's adves

Travel Data and Profies

Traveler Attitudes and Trends marketing campaigns. The goal of the Ressarch team is to provide detailed and

-~ timely information for those in the Commonweaith who are interested in the travel
and tounism industry.

Contact Department Staff

M o Economic Impact

ctor of Research E
(804) 545-5549 ® This page provides detailed information about the economic contribution the
travel and tourism industry makes in the Commonweaith and in local

communiti
® This page col s a link to 3 customizal
comgpare the economic impact of tras

Travel Data and Profiles
e Th
as
® Custom prof
included on ti

* Recent reports on visitation from Overseas and Canada can also be

aphics about Virginia

that highfight trip chara
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TOURISM DEVELOPMENT

FINANCING PROGRAM
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Tourism Zones

§ 38.1-3851. Creation of local tourism zones.

©® Virginia Code § 58.1-3851

A Any city, county, o town may establish, by ordinance, one or more tourism zones. Each locality may grant tax incentives
and provide certain regulatory flexibility in a tourism zone.

® City, Town, or County
B. The tax incentives may be provided for up to 20 years and may include, but not be limited to (i) reduction of permit fees,

Reduction of permit fees, (i) rechuction of user fees, and (i) reduction of any type of gross receipts tax. The extent and duration of such incentive
user fees’ gross re cei pts tax proposals shall conform to the requirements of the Constitutions of Virginia and of the United States.

C. The governing body may also provide for regulatory flexibility in such zone that may inchude, but not be limited to (1)
U p to 20 years, renewa ble special zoning for the district, (i) permit process reform, (iil) exemption from ordinances, excluding ordinances or provisions
Ado pte d throu gh normal of ordinances adopted pursuant to the requirements of the Chesapeake Bay Preservation Act (§ 62.1-44.15:67 et seq.), the

(5) . Erosion and Sediment Control Law (§ 62.1-44.15:51 et seq.), or the Virginia Stormwater Management Act (§ 62.1-
ordinance process 44.15:24 et seq.), and (iv) any other incentive adopted by ordinance, which shall be binding upon the locality for a period of
. up to 10 years.
Can overlay enterprise zone,
6/ cultural and arts districts D. The establishment of a tourism zone shall not preclude the area from also being designated as an enterprise zone.

(2006, c. 542; 2008, c. 462; 2013, cc. 756, 793.)
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TDFP
Requirements

® Tourism Zone o sy

SECOND:  PAOLUCCL

October 26, 2010

r Meeting
Ordinance No. 10-32

RE: CREATING A NEW “EAGLE VILLAGE” TOURISM ZONE, BY
AMENDING CITY CODE CHAPTER 22, “BUSINESSES,” ARTICLE V,
“TOURISM ZONES,” ADDING A NEW DIVISION 4, “EAGLE VILLAGE
TOURISM ZONE.”

® Tourism Development Plan i

IT IS HEREBY ORDAINED by the City Council of the Lny of Fredericksburg,
Virginia, that Chapter 22 of the City Code is amended as follows:

SEC.L Introduction.
‘The JumpStart! June 2006 Action Plan proposed the Jefferson Davis Highway corridor

Performance Agreement e s B s

centers, and identified such redevelopment projects as long term development opportunities for

the City. The redevelopment of the Park N'Shop shopping center was envisioned as an

employment center with large format office space and ground floor retail. According to the

JumpStart! 2006 Action Plan, “the site’s adjacency to two of the Citys largest employers, the

Um'vusi!y of Mary Washington and Mary Washington Hospital, will make it an ideal location

hospital- and university-related companics.” JumpStart! recommended business license tax
lvdncnons ‘along with other incentives to achieve this long term development opportunity.

®

. The Comprehensive Plan (2007) continued the planning for this area for cconomic
o t I o n development and phy:u:al redevelopment, adopting goals for corridors including commercial
development, visual character, mixed use, and development that would complement other

business centers.

City Council adopted Ordinance 09-12 on March 10, 2009, rezoning the former Park N'

Shop shopping ceater for Planned Development Mixed Use, and the University of Mary

Washington Foundation developed a portion of the site with a mix of residential, retail, and

office uses. The new mixed use development is called “Eagle Village.” Eagle Village is

physically linked to the University of Mary Washington via a pedestrian bridge crossing U.S,

Route 1, providing this coridor a distinct visual character and the City a signature architectural
feature.

Processing Fee ... $500

Application ..byVTC New Ordinance
Adopting all three

Certification ... by VA State
Comptroller

@ @ o
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TDFP Performance Agreement

Minimum of 80% in place, of the total financial package is in
- Term Sheets
- Commitments

Hyatt Place

- Loan agreement drafts

Agree to match state 1% through locality tax entitlement
for the project

Match the 1% of the state tax entitlement — for the sole
purpose of paying off 20% gap financing
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TDFP Partners

STATE LOCALITY DEVELOPER

Quarterly Quarterly Quarterly
equal to equal to Developer Access
1% of the revenue 1% of the revenue Fee equal to
generated generated 1% of the revenue
generated
That 1% is That 1% is That 1% is
returned to the returned to the returned to the
community for community for community for
debt service debt service debt service
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TDFP Example

$3 million Projected Annual Hotel Revenues

State ... Contribution of 1% ... $30,000
Local ... Contribution of 1% ... $30,000
Developer ...'Access Fee’ 1% ... $30,000

$90,000 must be used to pay down debt — the gap
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* Matching grant program e —
* A minimum of three, Virginia o |

s 13 2 new siay-anc-pecis Bicycing or Buckingham County. The purpose of S program is 1o

L] [ bring visRors 10 e County for a fur-dayihrEeTight packag at ncuges odging and  guided 5 Bicycing tours durng the
day=. Our pariners ane to bed & breakfasts located In cifferent amaz of the cou rty. ana ouettier ot

I n a n C I a a r n e rS e mm———
PLEASE NOTE: THIE 15 A FICTITIOUE APELICATION FOR ILLUSTRATION SURPOSEE ONLY. THIS SAMPLE DOSS CONTAIN
KEY FOINTS THAT THE REVIEW TEAMSS LIKES TO SES IN AN APFLICATION, YOUR APFLICATION SHO0ULD DFFER BUT
SHOULD AMIWER ALL THE FOLLOWING QUESTIONE AS THORCUGHLY AS FOSSIELE.

] ] ]
° Bugst of Proposad Program
everage existing marketing dollars | ===

* Develop a marketing plan based —
upon research =

e Must be measurable
e Reimbursable
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Stay tuned for a new grant program

Matching grant program in partnership with Virginia Main Street and VTC

Similar to the MLP

* A minimum of three, Virginia financial partners
* Leverage existing marketing dollars

* Develop a marketing plan based upon research
* Must be measurable

 Reimbursable

* Early Winter 2015
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VIRGINIA TRAVELER PROFILE

NEARLY 7 IN 10 STAY IN ONE PLACE . . .
@ @ 3 @

RTIIITY

AND TRAVEL
WITHIN THE AREA TO
MULTIPLE

DESTINATIONS

WITH DIFFERENT THINGS
TO SEE AND DO
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VIRGINIA TRAVELER PROFILE

WHAT THEY WANT IN A LEISURE TRIP:

A PLACE , -
TO RELAX
WARM

SUNNY
BEACHES

PLACES I'VE
NEVER BEEN
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VIRGINIA TRAVELER PROFILE

4 IN 10 ARE FAMILIAR WITH
VIRGINIA AS A DESTINATION

e © o o
. TRER

1 IN 2 ARE LIKELY TO VISIT '- >
VIRGINIA IN THE FUTURE
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ERCGENIA TRAVYELER PROFILE
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Virginia Target Demographics

* Primary Spring/Summer: Young families, Groups of 3+,
Age 25-54, (female skew), HHI S75K+, married
w/children age 7-14, educated

* Primary Fall: Couples, Adult Groups, Age 25-54 (female
skew), HHI S75K+, married w/children age 7-14,

educated

e Secondary: Boomers and Millennials who are
interested in traveling, beer, wine, culinary and road
trips
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A day on the Virginia Beach
waves is sure o work up your
appetite. So here are a few
Virginia coastal must-trys
you're sure to love.

Chesapeake Bay

Blue Crab Pizza

Garden fresh herbs ond tomatoes
poired with o sixcheese blend
fopped with freshcaught
Virginia Blue Crab on a wood
stone oven-baked flatbread

Virginia Oysters ‘Rock’
Locally fermed Lynnhaven
River Oysters, spinach, Asiago
cheese, Virginio bacon, fennel,
hollondaise & smoked paprike

Virginia Beach

Rockfish Tacos

Broiled Virginio Striped Boss,
“slaw, ond salsa fresco served
on o homemade tortilla

Get a second helping of coastal love
al Virginia.org/culinary
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VIRGINI/4
SFOR &
LOVERs

Dirt. Rocks. Maed.

~Get on.the trail fo a vocation you'll love.

" Fintl 7 graat outdoor adventures ot
Virgias /Outsid
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Approach to VTC Marketing Co-Ops

« Maximize value to partners
* Provide flexible solutions
« Simplify the process

« Drive tangible results
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CO-OP OPPORTUNITIES

A orotr 2014 TRAVEL uiDe FTRIp pLANNER Loon | resisTer (6] ) B @ @

welcome things to do events places to stay deals & packages maps ©. SEARCH VIRGINIA

Virginia @

Theme Parks
Beckoning families
every summer with
{ two of the world's
most spectacular
theme parks.

Waterparks
Bring the camera,
sunblock and
plenty of laughs for
these wild
adventures!

VIRGINIA
IS FOR
LO

Tourist information

Virginia is for Lovers is 2 brand supported by superior travel

NOW IN VIRGINIA producs for unmatched vacaton experiences, LOVE 3t ' e OOL

the heart of every Virginia vacation

June in Virginia i VACATION GIVEAWAY! EVENT TYPE

About - Suggest an Edt Phatos Tees &More S AlsdLovers Ins d School Virgns
June is simply spectacular for Enter to win one of two Virginia Select. b o fee e MLovess Instag... Old School Wigna
family fun, notto mention its is for Lovers vacations. START END
Great Outdoors Month. From Choose from a family getaway
the mountains to the shore, or one made for couples 06/1/2014  |108/30/2014
there’s so much to LOVE. —
Select.. -
j Summer in Virginia
[ =

F Virginia Beaches CITY (0PTIONA

2

OLLOWING  FOLLOWERS

806 . 638 2,925 31K 1,561 More v
—Qm la Tourism

Sharing Virginia travel inspiration,
events & travel deals. Do what you
LOVE on a VA vacation & share your
experiences with us using #LOVEVA

Q Virginia
& Virginia.org
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CO-OP OPPORTUNITIES

[ RE: Presentation for Briste % | [] FW: Quarterly Agency Sur % / [B virginia peanuts - Google %

<« C & htps

Amww.google.comy/search?q=virginia+peanutesfrlz=1C1CHFX_enUS55 )

[LE  virginia peanuts

= Virginia Peanuts | Roasted X

|_list/Virginia_Peanuts?gclid=CKn9

Web Shopping Images Maps News More = Search tools

Follow us:

25

About 3,640,000 results (0.17 seconds)

% | @ Virginia Peanuts | Roastec

_list/Virginia_Peanuts?gc

Peanut Shop of Virginia - Free Shipping on All Orders
www_thepeanutshop.com/ ~
Shop for Gourmet Virginia Peanuts & More

USlfgodPzkAVg
Home | About Us | Customer Senvic = =

Products Home /Virginia Peanuts

Virginia Peanuts

Case Pricing ( Save big)
Whitleys Virginia Peanuts - WhitleysPeanut.com SPRING ITEMS Whitley's 'Home-Cooked' Virginia pean
‘peanuts are still made the old-fashioned

www.whitleyspeanut.com/Virginia ~
On Sale o aian
Home Coaked Peanuts in 10+ Flavors. Hassle-Free Shipping! Shap Now quality, extra-large peanuts from Virgini
with proven, traditional recipes to ensu

12 Month V

6 Month Variety Thank You Gift Tin
ub Plan Club Plan $24.95

§129.95 $245 95

Peanut Specials Holiday Peanut Gifts

Gifts Under $25

Club Plan Unsalted
From $69.95

Gluten Free Products

Roasted Peanuts - Spring ltems - Best Sellers - Peanut Candies

\irgina Peanuts at Amazon - Amazon.com

Cereal. snacks. organics, and more Free Shipping on Qualified Orders

Virginia Peanuts | Roasted, Salted, Unsalted or Seasoned
www whitleyspeanut com/prod_detail_list/Vlirginia_Peanuts

Qur Virginia peanuts have a wonderful, crunchy freshness and distinctive flavor
Available salted or unsalted in tins and bags

Virginia Peanuts, Boiled Peanuts, Peanut Brittle from The ...
www.thepeanutshop.com/ ~

Shop online and save from The Peanut Shop of Williamsburg. Buy Chocolate Covered
Peanuts, Virginia Peanuts, Peanut Brittle and more for yourself or as a

Virginia Peanuts - The Peanut Shop of Williamsburg

www thepeanutshop com/category/peanuts v

Hand cooked Vi peanuts that are gluten-free and kosher certified. Buy your
Virginia peanuts onling and enjoy free shipping

Handcooked Virginia Peanuts - SAVE! Buy by the Case - In-the-Shell Peanuts

Best Sellers

Grab-N-Go "Wittle" Tins
FATHER'S DAY GIFTS
Cool New T-Shirts
Roasted in Shell Peanuts
Peanut Candies

Other Nuts & Nut Mixes
Raw & Boiled Peanuts
Peanut Gifts

Peanut Butter, Soups &
More

Peanut Clubs & More
Any Occasion Tins &
Crates

Corporate Gift Ideas
Quick List of Products

Whether you like them salted or unsalted
Virginia peanuts!

Father's Day Virginia
Peanuts Tin
From $25.95

OMER TESTIMONIALS
"R. Martin - Ontario,
Canada
Ijust opened my first can of
peanuts and was just bloun
away by the flavor and

REQUEST OUR
FREE CATALOG

Receive a FREE copy of
our current catalog here!

crispness of....

American Peanut
&\ COUNCIL

Unsalted Peanuts Father's Day Nuts Retailer?

Salted Peanuts Valentine's Day Fun Facts

In-Shell Peanuts Fundraising

© Copyright 2014 Whitley's Peanut Factory. All Rights Reserved.

VIRGINIA IS FOR LO"ERS

100% SATISFACTION
Guarantee

£ Join Us On Facebook

Privacy & Security Policy
Customer Service
SiteMap

Mobile Version

VIRGINIA IS FOR LOWERS




CO-OP OPPORTUNITIES

Good

Proehet Woviwme

Some & Ov garieing

ng tps &

Family Travel & Activities

With our trip-plant vl bu
h 3 ‘

e e

fgot-friend

RICHMOND

APPOMATTOX

PHOTO OF THE DAY
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CO-OP OPPORTUNITIES

Custom television advertising solutions are
available in:

* Washington DC

« Baltimore

* Philadelphia

» Raleigh

« Greensboro
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Travel Guide

VIRGINIA TRAVEL GUIDE 2014 VIRGINIA TRAVEL GUIDE 2014 VIRGINIA TRAVEL GUIDE 2014

ey
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Promotions

~#h ORDER 2014 TRAVEL GUIDE HPTRIP PLANNER LOGIN | REGISTER [E| @ .

Virginia @

zsforl,(ruen‘ welcome things to do events places to stay deals & packages maps ©. SEARCH VIRGINIA

Home > Virginia is for Lovers Sweepstakes > Official Rules - Virginia is for Lovers Vacation Giveway

OFFICIAL RULES - VIRGINIA IS FOR LOVERS VACATION GIVEWAY [ZER3<zes

B ShareThis

Enter to win!

Enter to win one of two vacations to Virginia.
You must be a legal resident of the 50
United States or the District of Columbia
who is 21 years of age or older to enter. All
sweepstakes entrants will receive the 2014
Virginia Travel Guide. See the Official Rules.
Sweepstakes ends June 13,2014

First Name

Virginia is

o, vinia ist ora

for Lovers Vacation Giveaway Official Rules
nia To s TR ST L2 LastName

Please read these rules carefully:

1. TOENTER: There is NO PURCHASE NECESSARY. You must be 21 years of age or older and a resident of the 50 United Address
States or the District of Columbia. To participate log on to www.virginia.org/sweeps/ and access the entry form. Follow the
on-screen instructions to enter the required participant information.

City

N

WINNER SELECTION: Selection of the winner will be made at random at Virginia Tourism Corporation, 901 East Byrd

Street, Richmond, VA 23219. Two winners will be drawn on the following date: June 16, 2014 at 12 noon Eastern Time.

The winners will have seven days to claim the prize. The odds of winning will be determined by the total number of eligible State  Zip Code
entries received. The winners will be notified by telephone and/or by email. All prizes will be awarded. Prizes are non-

transferable, non-negotiable and not redeemable for cash, credit or merchandise. If any prize component becomes

unavailable for any reason, the Virginia Tourism Corporation reserves the right to substitute a component of comparable

value. Entrants agree the Virginia Tourism Corporation has the sole right to decide all matters and disputes arising from Phone

this promotion and that a decision by the Virginia Tourism Corporation is final and binding. Winners and travel

companions, by acceptance of the prize, agree to release, indemnify and hold harmless the Virginia Tourism Corporation, ( ) 3
participating destinations and other participating partners in the promotion, and each of their employees, representatives, 7

contractors, sponsors and advertisers, from any and all liability, loss, damage, costs or claims related to any allegation Email

regarding the award of, the receipt of, or the use of their prize. The Virginia Tourism Corporation, Virginia Economic
Development Partnership, Virginia Tourism Corporation board members, Virginia Economic Development Partnership
board members, participating destinations and other participating partners in the promotion are not responsible for
personal injury of any prize winners or travel companion incurred in connection with the use of the prize. Winners assume
all annlirahle tax liahilitv for their nrizes
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omestic Sales — Sports/Groups/Meetings

4 ORDER 2013 TRAVEL GUIDE FPTRIP PLANNER LOGIN | REGISTER [ ®® .
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ZSfOTLO'UerS' welcome fhings to do events p|oces to stay deals & pockuges maps ©. SEARCH VIRGINIA

Home > Groups, Sports & Meetings > Groups
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Requesta
Printed Guide

View the Guide
Online

Carol Torricelli, CMP
Virginia Tourism Corporation
Director of Sales
800-759-0886

CVB Contacts
Welcome to Virginia
Virginia offers endless opportunities for travel professionals and their groups to find and experience their passion!
From delicious cuisine, antiquing, spas, natural birding and outdoor trails to explore, emotional heritage experiences, bountiful music Group Tour Themes
and festivals to enjoy, Virginia wineries to tour and taste, no matter what season, there is always a reason to customize an it
unforgettable experience for your group in Virginia. itineranes

What's New

GROUP TOUR THEMES

T >
v

PLANNING TOOLKIT

Performance Venues for Student
Groups

Request For Information

themes» learn more»
Group Tour Businesses
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International Marketing
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Virginia Welcome Centers
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Virginia Film Office
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Upcoming Dates

* VTC Orientation September 16-17, 2014

e VA1l Conference November 16-18, 2014
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Virginia Tourism Corporation

www.VATC.org
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