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Why Tourism?

Direct Travel Employment

Direct Travel Expenditures

Travel-Generated Payroll - ——
Travel-Generated Taxes ; N1 /AN

Indirect and Induced Benefits
) Creates jobs and services

) Generates new payroll

) Reduces taxes paid by existing residents
» Enhances local infrastructure

) Provides for city services, personnel

) Enhances real estate values

3 Diversifies economy

) Attracts businesses

) Encourages entreprencutial opportunities

Psychological and Developmental Benefits

) Provides urban, neighborhood revitalization

) Generates pride, enthusiasm for local residents
) Encourages historic preservation

) Improves destination image

» Creates social activities for public

) Alds protection of natural resources
) Develops interpersonal skills
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TOURISM:
Instant revenue

generator
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TOURISTS
come, spend

and leave
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Big Numbers Virginia

* Tourist spend $21.5 Billion in Virginia
annually

« Tourism generates $1.42 Billion in state and
local taxes annually

* Tourism supports 213,000 jobs In Virginia
« $4.9 Billion in travel payroll
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Visitors spend
$59 Million daily
IN Virginia
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Traveler Profile

Sources:

VTC Traveler Profile (TNS data)
MRI analysis

VT1C Attitudinal Study

VTC marketing analytics
Virginia Statewide Tourism Plan

*Most of this is currently available at VATC.org
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Virginia Visitor Profile

 Reason for travel
* Visit family or friends
* Pleasure trip
« Entertainment and sightseeing
« Travel Party Size — 2
« But...21% of travel parties do include children under 18
« Spend on average three nights
« Travel Party Spending - $414 per trip
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Boomers
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Markets
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They travel in spring and summer
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Plan on-line !
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Hub & Spoke
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Very short planning window

65% planned their trip
LESS THAN THREE MONTHS OUT

53% made the decision on destination
LESS THAN A MONTH OQUT
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More key audience profile notes:

Very smart shoppers
Put family first
Friends and family are influential

Don’t want and don’t care about ads
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Sign up for the

Travel Post
Electronic
Newsletter

Virginia Travel Post

August 2014

News and Opportunities for the Virginia Travel Industry. sreews B3 [£] [

Virginia Tourism Opportunities

Grants and Funding

Amenican Civil War Sesguicentennial Marketing Program
Applications will cpen on August 12,

Dezdiine for return is September 30, 2014

The Virginia Sesquicentennial of the Amencan Civil War Commession and
the Virginia Tourism Corparation (VTC) have created 3 special American
Civil War Sesquicentennial Tourism Marketing Program. This program will
help Virginia community crganzations, working in partnership with the local
tourism industry, in promoting the commemoration of the sesquicentennial of
the American Civil War. For more information and to download the
application wisit hitp:/www.vate.cog/PAMI/STMprog/

Digital Marketing

\irginia.org Needs

As soon 3s possible, please add your fall listings to Virginis_org. This
includes wine month (Cet), cider week (Nov), oyster-reiated events,
seasonal festivals, packages, deals. updates to farm and orchard listings for
harvest and/or maze information, etc. Email Robin Mamunes for
Administration Too! assistance or Casey Higgins regarding content
questions. Log in here: hitp://admin virginia org/

Who Has the Best Donuts in \Virginia?
We're looking to create another of our very
poputar food blog posts and donuts are the

PR SCL, v TR = G R SUES S-S 1 U
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Virginia in the News

And the Happiest City in Amarica

i
Goodhousekeeping.com
Looks like Virginia isn just for

lovers — it's for happy people. too.

Standing on the Promises
Richmond Miagazine
Faature on the Birthplace of
Country Music Museum

You inside the Coolest Museum

Yahoo Travel

Our friends at Yshoo News got an
exclusive, behind-the-scenes look
at the ClA's private museum at its
headquarters in Langley, Virginia

ATV meccs means business
Bluehield Daily Telegraph

Woodard said local tourism officizls
are working in conjunction with the
Virginia Tourism Corporation, the
Department of Housing and

L -
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Seign up for the Virginia Trovel Post Order Butk Publicasions

Join Virginio Green DMO / CVB Lzt

VIC Employment Opportunties VA-
Virginia is For Lovers logo VTC Halp Desk
VTIC Markesing Plon Certifiad Vissor information Centars

Virginia

Velcome Centers What's New in Virginia for 2015

DRIVE Tourism Virginia Trovel Guide Advertising

how-to” 2xparience
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Read Mors

VTC Orientation
Se8 All Events

VIRGINIA TOURISM INDUSTRY NEWS

Gov. McAuiiffe Announces Virginia Film The American Civil War Sesquicentennial Virginia is for Lovers Website
Industry Workforce Development Program Marketing Program applications are now N Tt
open! :
~ Virginia Community Collage Workforcs initiative to provide VTC Orientation
training opportunities for Mim worksra ~ Application Desdilne {2 September 30, 2014 Virginia Green
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Sign Up for Web Aleris
Driving Tourism VA-1 VTC Re-Opens the LOVEwork Virginia Travel Post eNewsletter

Reimbursement Pregram
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Attend a VTC Orientation

VIRGINLA TOURISM CORFORATION 53707 e Vg Twow B2 | Svean | s | Corind VIgGlNIA
Iaformation for Virginia'a Travel Induatry SEARCH VATC.ORG lo%
sbool | morkcling & odverlising | grash | zdutshion A workabops | reazarch | Smuriam cxscnbich

o 3 Bt & it VT s
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Upcoming Dates:

2014 Virginio Tourism Orientation Program
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o September 16-17
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December 3 -4
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Take advantage of www.Virginia.org

-4 ORDIR 2014 TRAVEL BUIDE ‘?lll FLANNER LOGN | REGISTER o ] w @ @ - 9

Virginia §

lstrLO'(m' welcome things to do events places 1o stay deal: & packoges maps

SEARCH VIRGINIA ('

September in Virginia
September is overflowing with
great entertainment, festivals,
fairs, and sporting events. See
the calendar!

Virginia's Mountains
Virginia's mountains soon will
tum 3 kslesdoscope of colors
3s fall creeps in from the west.
Make your plans for a3 weekend
getaway.

Apples!

it's apple season in Virginia!
Visit an orchard to pick your
own or find 3 festival for 3 taste

The Flavors of Fall

Fall is jood and wine festival
se3son in Virginia. Get your fill
of barbequs. seafood
(especiafly oysters!), and quite
a bit more

Fall in Virginia

Frepare yourself for 3 beautiful

fall in Virgini2. Give yourself 2
43-hour getaway for foliage,
wine, craft beer, scenic drives,
and romance.

LOVE Around Virginia
LOVEworks are popping up 3l
owerthe state. Locate a
LOVEwork and create photo

VIRGINIA IS FOR LOWERS

Craft Beer
Virginia is a growing
Craft Beer mecca.
Raise a pint with
your friends to
celebrate the
brewsar's tradition.

Quench Your
Thirst

Vfirginis is one of
the hottest places in
the East to quench
your thirst.

EVENTS

EVENT TYPE
[Select... v

START END
0g/s/2014 12/7/2014

REGION
Select... d

CITY (OFTIONAL

Fall in Virginia




Why List on
Virginia.org?

B VTC Marketing
B 7 Million + viewers

B 1 Million + referrals

B Opportunities to posts photos, videos, packages, itineraries

B Opportunities to advertise

B Used internally for PR, Promotions, etc.

A ORDER 2014 TRAVIL GUIDE HFTRIP PLANNER LOGN | REGISTER (¢ [} & @ WE -

Virginia 9

istTLowrs. welcome rhings to do events p|o:es to stay deals & puckoges maps
Home > Virginia Main Street Communities
VIRGINIA MAIN STREET COMMUNITIES GEE ;[ i @ snarehis

e Gov Of TOSPELEINT ’E * ADD TO MY TRIP FLANNES

) spend an afternoon, 3 waekend and/or an entire week getting to know them and their Main Street way of iife

jons to your itinerary, and change what could be a simple road trip into the vacation of 3 iifetime

Central Virginia | Southern Virginia | Northern Virginia
Snenandoah Valley | Blus Ridge Highlands | Heart of Apgalachis

Altavistz - Billed as "A place to live, 3 way to live,” the town was listed as a Main Street
Community in 2007. Siteated in Campbell County, south of Lynchburg, Altavists was

1

incorporated in 1912, the same year as the Lane Co . 3 box manufacturer, was founded
Smith Mountain Lake, Virginia's second largest lake, is 3 few miles west of the town
Bedford - Surrounded by the foothills of the Blus
Ridge Mountains, Bedford gained woridwide
recognition as the city that lost more soldiers per

capitz on D-Day

Congress later deemed the establishment of the National D-Day Memoris! in Badford. If you ara
raveling the Blue Ridge Parkway, Bedford = 3t Milepost 83 at the Pegks of Otter

Blackstone - Located on Nottoway County the town of Blackstone was fo
of Blacks & Whites™ and dates to the pre-Revolutionary War esa. The village
from two rival tavemns - Schwarntz Tavemn (Schwartz is German for Blacks) and Whites Tavemn at
the intersection of three stagecoach roads

as the viliage
g its name

The village carnied the name until 1385, when its
and in 1814, was the 13th town in the Unitex

citzens renamed it after junst William Blackstone. The town was incorporated in 1888,
s to adopt the Town Manager form of government

Farmville - Centered in Vfirginia's Heartland, Earnwille is the hub of economic activity in the region and boast 3 wealth of natura
historical, cultural, recreational and educational attractions

Franklin - A fire in 1881 destroyed all the commercial buildings in Franklin. Then in 1888
Hurmcane Floyd's flood water:
for this dynamic Main Street community!

Snuated on the banks of the Blackwater River, # was once a major fransporistion canter for
trains and st=amboats

ubmearged the Erapkfin Historic Distnict. What a comeback story

SEARCH VIRGINIA
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What's gaing on around Virginia?
Subscribe to the Virginia eNews
Your Email " SUsSCRIB

e e

ervice for the Virginia
Creeper Trail, will help you plan 3
wonderful outdoor getaway in the
\firginia highlands! More

Sponsorad Ad

Summer Festvals
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Apples!

60+ Cool Places for Kids

Discover the coolest placss in Virginia
for kids to have a blast - nearly 70 of
themn from 2l across the stats! We've
broken it down by age to put the fun
right 3t your fingertips.

Head More

\71 l’gi"i 2 i' Press Room
is f(l)' 1 OUers’ Contact Us
i Comments
About Virgnia

’LH’;A “:W Mobile Version

it's apple season in Virginia!
Visit an orchard to pick your
own or find 3 festival for a taste
of all things apple

25 Favorite Virginia Hikes

Which Virginia hikes are the best?
See this list of favorite hikes as
mentioned by our Facebook and

Twatter fans!
e | 2

Virginia is for Lovers
Shop

Welcoms Centers
Cities & Localities
Blog
Transportation
Virginia Green
Site Map

LOVE Around Virginia
LOVEworks ars popping up all
over the state. Locate 3
LOVEwork and create photo
memones!

Seven for the Season:
Destination Restaurants to \isit
this Autumn

September 05, 2014

Labor Day has come and gone, and
with the first of Septembsar comes the
meteorological start of autumn. It may
still be 3 few weeks before .

Bezd Nor=
2> 1665

Group Planners Travel Industry
Sports Marketers Support
Meetings i‘{ﬂ-’UNme Your
Professionals istings

Privacy Policy

Survey

Live Assistance

SICNIL Y I

Ofmcial Tourtsm Webslte of the Commonwaalth of Virginia -
For Virginla citizen and business servicas visit www. \irginia.gov. « Virginis Economic Daveiopmant Pannership vielt waww.YesVirginia.org

What's going on around Virginis?
Subscribe to the Virginia eNews

Qulaiiin )

Your Email

Order your
Free Virginia Travel
Guide

Virginia Tourism Corporation
201 E. Byrd St

Richmond, VA 23218
1-2800-VISITVA

2014 Virginia Tourlsm Corporation, 301 £. Byrd St., Richmond, VA 23219
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¥ Register

Vielcome to the Virginia.org Administration Tool. This tool is for use by the Virginia Tourism industry to ew User? Go here to register for an
add information to the VWirginia.org Tourism Website, Account It's easy and fres

If you wish to recsive a travel guide or information about \inginia, please click here to go to the online

Pleazs enter your usemame and password. Register if you don't hawe an account

Account Information
Usemame: [Flease note this is not your email addresz)

Faszword:

O Keep me logged in

Fassword?

Administration Tool for the Tourism YWebsite of the Commonwealth of Virginia 2 2014 Virginia Tourism Cosporation, 901 E. Byrd 52, Richmond, WA 23219
Cluestions or comments: webmasten@ivirginia.org
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Suggested Itineraries

Virginia $
is for Lovers'

WQICOMQ

Home = Groups S 5 Meatings =

Staunton, VA

LOVE the local vibe...
One of Virginia’s coaiest emall
citiee - its the perfact weekend
getaway! Come for the cuitura.
Stay for the tacal vibe. More

Get Away this Fall

Folioge and Romance Awair!
Steal away to cool temperaturee
EfUNNing Viswe, grast wins, ang
tne paace that comae fram
solitude. Make Virginia your
sutumn playground. S2ag mors

A ORDER 2014 TRAVIL GUIDE #uc- PLANNER LOGN | REGISTER

plo:es 1o stay

things to do

events

2]

deal: & packoges maps

b B3 shareThis

LSEARCH VIRGINIA

" Abingdon Does The Outdoors"

Location: Abingdon

"Relax-ington” Girlfriend Getaway

Location: Lexangton

"The Walton's and Nelson County History

Location: Schuyler

octed in Appalachic” Culinary Experience

Location: Abingdon

100 Miles of Lights, Richmond to Virginia Beoch

Location: Newport News

400 Yeors of History ond Beyond

Location: Richmand

+ ADD TO MY TRIF PLANNER

+ ADO TO MY TRIP ANNER

* ADD TO MY THIF FLANNER

+ ADD TO MY TRIF PLANNER

+ ADD TO MY THIF FLANNER

* ADD TO MY TRIF PLANNER
~a

IHEOWE -

Reguest3

Printed Guide

\izw the Guide
Cniline

Carol Torricelli, CMP
Virginia Tourism Corporation
Director of Sales
800-759-0838

CVE Contacts
Meet Virginia's T

Win a trip to Richmond

Sweepstakes for
Puckag d Travel

ENTER NOVI

= -

Group Tour Themes
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Virginia Old School

VIRGINIA IS FOR LO' ERS VIDEOS  RETRO VIEW BALLERY ROAD TRIP IDEAS  VIRBINIA.ORB

L o s 2
S .

&

» e i P A ‘t v %ﬂ‘:~ &
L <Ry SRR - S
‘Y ;E' na \".'.'.g.;’ % ST X et
ot - e sl

- 3 o~

VINTAGE WINCHESTER, VA s =

Some retro shots in and around Winchester, VA

Website: Visit Website

SLIBE3 of ]
Location: Winchester. VA
Time of Year: Summer

: Name: Steve
Categery: Roadside Wonders

Featured Htinerary:

Winchester's Old School

A step into Winchester-Frederick
County is a step into fascinating
chapters of history and oid school fun

ik for mone info
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Virginia Welcome Centers
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Welcome Center Demos
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Welcome Center Blitz
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Welcome Center Panels, Brochures
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LOVEworks Program

VIRGINIA TOURISM CORPORATION Sign up for the Virginia Travel Post | Prese | Careers | Contact VIRGINIA
Information for Virginia's Travel Industry I SEARCH VATC.ORG LBOF%
about ‘ marketing & advertising | gronts | education & workshops [ research | tourism essentials

ADVERTISING VTC Re-Opens the LOVEwork Reimbursement Program
AND BRAND

MANAGEMENT LOVE is Popping Up All Over Virginia, and now is your chance to
Advertise on Virginis org be a part of it!

Adventising Proposal
Requiwements - Broadeast

Advertising Proposal
Reguirements - Print

This year, VTC hopes to see the same success as previous years by re-
opening the LOVEwork reimbursement program. VTC will reimburse
approved projects up to $1,500 esch for the creation of a LOVEwark.

Civil War 150 HistoryMobis The LOVEworks program is s state-wide brending initistive designed to
Advertising promote family-friendly vacation experiences in Virginia and the Virginis is for
LOVEwork Reimbursement Lovers message. if's easy to see why this message has been the stste slogan
Application for more than 45 years, from the coast fo the mountsins and every small town
LOVEwork Reimbursemant or unique winery in batween, you are bound to find something to fall in love
Program with in Virginia
WVIFL LOVE Brand Tool Xat
5% , n an effort to continue to promote this message, VTC opened a reimbursement program in 2013 to encourage iocalities to build
Virginia Lovers Logo

Regquest their own LOVEwork. The program was s success, with 18 LOVEworks crested and travelers of all ages inferscting with the

structures every day
Virginia Meeting Planning Guide i

o = Tour i Guide ) 1 5 o, W 1
and Virginia Tour Planning Guwide  Tha | OVEworks have become specisl pisces, not only for local communities, but slso for fravelers, People are drsyn to the LOVE
rticiny ) 2 | NG - & de fa 4 P HEGE
Ailvertisng letters and choose them as backdrops for special occasions such as engagements, family pictures, new baby pictures and
Virginia Travel Guide Advertsing  memorable road trips
VTC Co-Op Advertising

Opportunities The LOVEworks program is s great way for local communities to showcase their unique destinstion, ss a way io extend their
TC Co-op Media Pian messsage. For example, Wavynesboro crested a ‘river-themed” LOVEwork displayed in a local park—ithis wias an effort to continue

to brand their city as an ideal hub for outdoo
interactive representation of their commun Y
ling, and = vibrant and growing arts scene

v recrestion. Similarly, Harnisonburg created their own LOVEwor

engths: diverse ethnic backgrounds, nch agriculture, outdoor recrestion and

provice an

Welcoms Center Advertisin

Contact Department Staff
Lingsay Normant

- Fill out and submit sn spplication, plesse incfude your plans for design. usage. placement, unveiling, media events, marketing
aging
- All spplications will be received and reviewsd on s fi

« Pr

ts wili be reviewed and spproved by VTC and approved applicants will b

P S S SO Sy U S S SRy S S S S S P
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Public Relations

Vn‘ginia" blog news releases images videos story ideas mediz kits
LY_/O"LOI’C’YY media tours

Home = Prees Room

VIRGINIA PRESS ROOM =
SR SSSLEE e

- .
A -

Welcome to the Virginia Tourism Corporation Press Room
NEWS RELEASES

September 08, 2014

Governor McAuliffe Announces Tourism Revenues Exceeded $21.5 Billion in 2013
September 03, 2014

Governor McAuliffe Announces New Virginia Film Indusiry Workforce Development program
August 19, 2014

Governor McAuliffe Announces Creation of \irginia Oyster Trail

August 04, 2014

Hops are Tops in \irginia During \irginia Craft Beer Month

See Al Releases

IMAGE LIBRARY

W GO To ViRGINIA.ORG

MEDIA CONTACTS

Virginia Media
Caroline Logan
Director of Corporate
Communicstions
804-545-5572
clogan@virginis.org

National Media

Richard Lewis

Nastional Media Relatons Director
804-545-5574

Danielle Emerson

National Media Relations Manager
804-545-5576
demerson@virginia.on

Andrew Cothern

Public Relstions and
Communicstions Coordinsior
804-545-5570

CONNECT WITH
\kaRGINIA TOURISM

 FABRWVESS

SPECIAL SECTIONS

[ LAl RENTIE S50
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Domestic Sales

A ORDER 2014 TRAVEL GUIDE HFTRIP PLANNER LOGN | REGISTER |¢ &y ® W .-

Virginia $

if/or[,owrs' welcome fhinss to do events places 1o stay deals & pnckages maps *SEARCH VIRGINIA GO
Home > GSM =~ Gr

GROUPS GED = b 8 sharemhis

Request s

Printed Gt

Vigw the Guide
e

o

Welcome to Virginia

Unparalieled heritags, cultural and performing arts, adventurous great outdoors, Craft Beers, Virginia Wines, spinits and exciting cufinary Carol Torricelli. CMP
becken tours to indulge their passions in an unforgettable experience. Discover Virginia by picking a theme, select locations and sat out Virginia Tourism Corporation
on 3 memorable trip. No matter what season there is always 3 reason to coms to Virginia! Director of Sales

800-759-0328

CVB Contacts
PLANNING TOOLKIT

Meet Virginia's Team

leam mores plans

ﬁ‘ <:§
Search Grouo Tvoes and ltineraries R O
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Promotions

~4 ORDIR 2014 TRAVEL GUIDE #uw PLANNIR LOGIN | REGISTER

Virginia'$
is for Lovers'

Home = F3il In Viginla > Fail & Virg|

welcome ?Mngi to do events places to stay

FALL IN VIRGINIA SWEEPSTAKES

Fall in Virginia Sweepstakes

Airfare, rental car, meais and more put Virginia at your fingertips to explore!
Fall is one of Virgm:a's most beautiful seasons and you can enter to win four n

The Martha in Abingdon or The Omni Cha Hotel set
recreation and music of history, wine and cr ? Either way,

s away to revel m its glory. Elegant stays at

Win one of Two Grand Prizes:

4 nights visiting Abingdon & Bristol 3
4 nights visiting Charlottesville, Wintergreen and the

2 ¢ stay in i 2 1 = Breszifas
2 night stay in Abingdon at the The Martha Breakfast Shenandoah Valley

included

2 hts in C syille — he ni Chariot le
Spa treatment for two at the Spa at the Martha H ghts in Chariotiesville — at the Omai Chariottesville

* Afternoon biing on the Cr r Trad with 2 bike rentais
and shutile service with \irginiz Creeper Trail ke Shog

kets to the Baner Theatre

Dinner for two 3t C&0 Restaurant

* Z passes to Monticello

¢ Wine tasti a5 Vioes Winen,
Lunch or Dinner for 2 at The Tavern Wine tasting at Veritss Vineyard & Winery

. 2 2 2 e o g o A2l $25 gift card to Carter Mountain Orchard, vis# the farm
2 might stay i Bnistol at The Holiday Inn and pick your own apples or peaches
Guided walking tour of Downtown Sristol with lunch at

Bristol's famous Burper Bar * 2 might stay at Wintergreen Resort

hefact ¢ ciii of the 5 restaumant
+ Tinksts tn the Rirthnlare of Canintry Miicia Mussam Breskiastincluded at one of the 5 restaurants at

decl: & package: maps

cfHEgoRNE-- 0

L SEARCH VIRGINIA

b= ShareThis

Enter to win!

You must be 3 legal resident of the 50
United States or the Distrct of Columbia who
is 21 years of age or older to enter. All

sweepstakes entrants will receive the official
2014 Virginia Travel Guide

For more information and prize drawing
dates please read the Official Rules

First Name

Last Name
Address

Ciy

Statz  Zip Code
I.-“'hone

( ) =

Emai

[ Please s=nd me the Virginia is For Lovers
eNewsletters,

[[] bo Not Send Information from Virginia
Travel Fanners.

O Sign up for the Weekly Fall Foliags
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Virginia Film Office

Eric Owen
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nities

Advertising Co-op Opportu

SURVIVAL GEAR | SKATE SKIING THE SODS | 81G AIR BOARDING | ORIGINS OF SOUTHERN SKIING

76Recipes& Ideas ] ’,\‘ : AR
To Sayor All Season Sy "4y, [P r=a it ;
) s . o ¥\ DESSERTS )

POUND CAKE
CUPCAXES

T i e e
adi et
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Virginia Tourism Corporation
2015

CO-OP OPPORTUNITIES &
BRAND MARKETING HIGHLIGHTS

VIRGINIA IS FOR LOWERS



Virginia Travel Guide

VIRGINIA TRAVEL GUIDE 2014 VIRGINIA TRAVEL GUIDE 2014 VIRGINIA TRAVEL GUIDE 2014
3 o 3

.

o ¥

'.'C'C“

e

e

“ajmd
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International Marketing

WASHINGTON, DC
MARYLAND

CAPITAL REGION USA

CRUSA —international marketing in Europe
and South America
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VTC Canadlan
Offices

VTC has marketing/press
representatives in

Toronto & Montreal
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VTC Marketing Leverage
Program (Matching Grants)

* Two Tiers:
1. Up to $10,000 (1:1 match)

2. $10,001 to $50,000 (2:1 match)
*  Minimum of 3 Virginia partners;

* (Can be used for all marketing tools (i.e. website
development, brochures, advertising, etc.)
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Main Street and Tourism Grants

* Comingin 2015

Funds to market
Virginia Main Street
Communities and
Affiliate Communities
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Tourism Development Tools

* Tourism Zones
* Tourism Development Financing Program

« www.VATC.org

VIRGINIA IS FOR LOWERS



American Craft Week

MPAMERICAN CRAFT WEEK
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Artisan Trails
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Round e Mouritain Artisans Center o/ Virginia

SOUTHWESY VIRGINIA'S ARTISAN NETWORK The Official State Artisans Center
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www.VirginiaOysterTrail.com
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Thank you!

Steve Galyean
Director of Development
Virginia Tourism Corporation
sgalyean@Virginia.org
804-545-5517

VIRGINIA IS FOR LOWERS



VIRGINIA
IS FOR

LO“ERS

VIRGINIA IS FOR LOWERS



